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INTERACTIVCI USIHR INTERFACE AND METHOD 
FOR PREVIEWING MEDIA PRODUCTS 



ApnTiCvnlion BackgroLmd 

Thia application cbirns prioriLy lo U.S. Provlsjonal Application No. 60/169,974 fifed December 10, 1999. 

Recorded nuisic cnfcrkuuntent lias become a conimodily business thanks to a combination of hislorical 
ciilalofis ond burgeoning nuw release schedule. Leading online music stores boast upwards of 500,000 songs 
for sale which makes it possible, potentially, to find a tunc matching anybody's taste and expectation for any 
given time, Hie chnlloiigc for media content vendors is to provide an effective v^ay for consumer,^ to peruse 
their vast calolo^vs of diyilM) media items avuihible for sale to improve their Return-On-Invcstmcnt, TTic 
currently utili/^d methods are linear in a way that consumers can search for their arlist(s) of interest by the 
name or by (jcnre. The limitations of this □pj>roach is that only a limited number of media items can be 
prcsonled on display device for user selection at one time while the commonly employed teclmiquc of 
dovvnlondiny or slrc-juning a patlial fragment of the media item for user preview involves several steps a media 
shopper typictilly has to uiulcrlakc ajul an associated wait times which represents a serious negative as it's 
detrimental lo a smooth shopping experience, particularly so for today's consumers known for their short 
aUcntion ispan- The challciigo tlicrcforc is to provide media product shoppers with a way to access broader 
body of infonnntion on media products' fcaUires in a seamless fashion to facilitate seamless shopping 
cxj)cricnce oiui irnprovc media vendors' ROL The invention described below addresses just such u need and 
provides a solution. 

Descrip lion o f the Invention 

The present invention is an improved interactive user interface (hereinafter "User Interface*') and 
method for picviewiny media products such as music, videos, movies, and electronic game programs, 
th:»t teaturcs following characteristics; 

* An ijKlividual media product avnilable in the vcndor*s catalog is represented by a shortened, 
abbrcvialcd version (hereinaiUT "Media Impression"), a fragment that cai?turcs a key characteristic of 
the jn'oduel it represents, In a preferred embodiment, a Media Impression is the smallest recognizable 
fragmeiU of n digital media product; for recorded music this can be a clip of about 3 sec length, for 
movies a few fnrmes showcasing a key chnrnctcr, for games a key action scene, 



- 'J'he user is i^re.scnted v/ith a two-<iimonsioual armngemcnt (hereinafter "Active Surface") of distinct 
and disparate Media In^prcsslons; tjic user is encouraged to explore tlie content by simply moving the 
interactive positioning indicator or cui*sor across the area. 
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- A piece of idctitirying iufbnnaiion is displnycd for each Media Tmprcssion at Iheir parlicular spot on 
tlic Active Surface* Hiat lufonnation nmy include digital media product's title, artist, producer, starring 
nclorclc. 

- As amor traverses across tlie Active Surface the user experiences, in real time, immediate playback 
of rcspccli ve Media Inipressions. 

- A coi\il>inatiou of the immediacy of the resulting playback and the fact that Media Impressions 
nfisemblcd on the Active Surface are of distinct and disparate character provides for an amusing 
mulUnjcdia (;s,xpcricncc llml keeps users engaged and encourages them to keep explormg digital media 
vendor's cal;il<)g. 

Oil user feels interested in a parlicuhiv frcignicnt they can linger on Hie spot for a few seconds as 
opposed to keep the cursor moving in which case the next frafiment's playback will launch while tlic 
ciirrerdly pinycd one will shut off 

- l he u>icr can restart a Media Impression 's playback by momentarily moving out of and back inio the 
spot. 

While Stern in Prior Art leaches of using media clips representative of digital media products for 
preview of those, our methods provides a major improvement in quality of user's experience, llic 
melhod described herein provides for a truly immersive user's experience where we quantify the 
in)nicrsivcneinS as "number of media expcrienctis in a given span of time and visual space" 

AuoUicr key di.slinction is our method is "proactive", that is wlulc a user is effectively wandering 
aroimd the two-dimensional space of music clips (Media Impressions), music is played near- 
synchronously by recoRni/ing wlieiv user's pointer device is while without any specific user action; on 
the contrary the approaches cited in Prior should be considered "reactive" as they "actually require user 
to pc-rlbrrn a certain action to ijuliato the preview playback. 

" Due 10 physical limitatiojis only a limited mimber of Media Impressions can be assembled on the 
Active Surface for prcsentalion to the user at any one time, thus accounting for only a subset of tlic full 
vendor's ealalog. The User Interface provides the user with the Paging functioii to navigate between 
subsets of Media huprossions projected onto Active Surface, such as Scroll Forward/Scroll that can fit 
on lh<j Active Surface at one time. 



- \)w \\m Media Imprcsstoa playback v/hilc cursor is positioned at the rcsiieclive media product's 
spot, (he user can CKCcutc an Action Dccitiion, such as, including but not limited to, initiate a purchase 
irnnstiction, a luuncli of the product's streaming session, a product's download, by means provided by a 
prulicular hardware iinplenienlotlon, such as, included but not limited to, a mouscclick, Touchpad 
jMCSs, fiross of the lintcr key, etc. 
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